
PERSONAL BRANDING FOR 
PROFESSIONALS

"All of us need to understand the 
importance of branding. We are CEOs 
of our own companies: Me Inc. To be in 
business today, our most important 
job is to be head marketer for the 
brand called You" 
                            - Tom Peters

A strong personal brand shares your 
unique value proposition with the world. 

Your brand should reflect both your true 
self and your expertise.

Think of "personal branding" as your 
professional reputation, carefully 
cultivated, and consistently maintained, 
across various platforms and interactions.

Professional 
Development in 

your Pocket

60-SECOND EXPERT SERIES

1. Authenticity builds trust and makes your brand 
sustainable. Don't try to be someone you're not; 
instead, highlight your strengths and passions.

2. Maintain a cohesive message, tone and visual identity 
across your professional platforms (LinkedIn, 
personal website, professional social media). This 
helps reinforce your brand and makes you more 
memorable.

3. Your personal brand should evolve with your career. 
As your skills, experiences and career goals change, 
your personal brand should adapt accordingly. 
Regularly reassess and refine your brand to ensure it 
represents your current professional identity.

TIP SHEET NO. 5

• Create a concise, powerful 
statement that illustrates who you 
are, what you do and the value you 
bring. Use this consistently in your 
professional profiles and 
introductions.

• Optimize your LinkedIn profile. Use 
a professional photo and regularly 
update your experience and skills. 
Engage with others' content - and 
share your own insights - to 
increase visibility.

• Write articles, create videos or 
participate in panels on topics 
related to your expertise. This 
positions you as a thought leader 
and reinforces your personal brand.

More from the "60-Second Expert Series" at drjillkbruckner.com

Personal Branding 
Key Three

Solutions in a Snap

https://www.drjillkbruckner.com/

